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Brussels, 12 November 2025


Radisson Hotel Group Launches Creator Hub: A Game-Changer for Travel Storytelling


Radisson Hotel Group has introduced Creator Hub, a dynamic platform connecting nano content creators with Radisson Hotels & Resorts across the globe. This initiative reimagines influencer marketing by offering creators personalized hotel stay experiences in exchange for authentic, brand-aligned content fostering a more inclusive and community-driven approach to travel storytelling.

Empowering Emerging Creators
Creator Hub opens doors for creators, those with 1,000 to 30,000 engaged followers on Instagram or TikTok, to access Radisson’s diverse portfolio of hotels. Operating on a non-monetary collaboration model, the program replaces traditional financial compensation with curated hotel stays, enabling creators to blend leisure travel with content creation. In return, the creators produce high-quality visuals and narratives that reflect Radisson’s brand pillars, including design, wellbeing, local culture, and gastronomy.

Creators will also enjoy VIP benefits through Radisson Rewards, such as upgrades, early check-in, and tailored experiences that will enrich their storytelling. A built-in gamification system further incentivizes creativity, engagement, and consistency.

A Strategic Shift Toward Authenticity
Already active across more than 210 hotels, Creator Hub complements Radisson Hotel Group’s year-round influencer marketing efforts. It introduces a new layer of accessibility and authenticity to the Group’s content ecosystem, helping drive brand awareness and engagement across key markets.

“With Creator Hub, we’re opening the door to a new kind of collaboration, one that’s more inclusive, more authentic, and more aligned with the way people experience and share travel today. This initiative reflects our commitment to innovation and community, empowering a new generation of storytellers to bring our brand to life in meaningful ways. It’s not just about marketing; it’s about building lasting relationships and shaping the future of hospitality,” says Roberto Tamayo, Director of Global PR, Social Media & Influencer Marketing at Radisson Hotel Group.

Technology Meets Storytelling
Creator Hub seamlessly integrates technology, storytelling and loyalty into a scalable platform. Through influencers, Radisson Hotel Group connects with an engaged community of travelers, leveraging authentic voices to amplify its brand. Creators receive hotel briefs and creative guidelines to ensure content aligns with Radisson Hotel Group’s brand vision while preserving their unique style. For hotels, the approach offers a way to generate consistent, high-quality content for use across local, regional and global channels.

Sandie Jacques, General Manager of Radisson Blu Hotel, Paris Marne-la-Vallée, shares: “We’re thrilled to be part of Radisson’s Creator Hub, which gives us the opportunity to showcase the personality and spirit of our hotel through authentic storytelling. It’s a fantastic way to engage with a new generation of travelers seeking real, memorable experiences.”

Meeting Creators Where They Are
As travelers increasingly seek real-voice content over polished advertising, Creator Hub engages with travelers on social platforms through trusted voices. By embracing this shift, Radisson Hotel Group continues to evolve its marketing strategy to prioritize community, credibility and creativity.

“Our collaboration with Radisson Hotel Group through Creator Hub was an excellent experience. The platform felt truly innovative, and the hotel provided the perfect environment for authentic content creation,” said Theo and Rodrigo from @theoandrodrigotravel.

Looking Ahead
Co-developed with strategic communications agency Apple Tree, Creator Hub, is built to grow alongside evolving travel and content trends. Expansion into new markets is planned for 2026, alongside themed activations and brand partnerships that will offer even more creative opportunities.

Creator Hub is now live, inviting creators to join the movement and help shape the future of hospitality content.

How to join Creator Hub
· Who can apply? Creators with a following of 1,000 to 30,000 followers on Instagram or TikTok.
· What’s included? Individual three-night stays for two guests at participating Radisson hotels all over the world, VIP Radisson Rewards benefits and structured support.
· How to join? Interested creators can apply via social.media@radissonhotels.com or DM Radisson Hotel Group on Instagram or TikTok to be considered.


MEDIA CONTACTS

Nataliya Tkachenko, Associate Director, Consumer PR, Radisson Hotel Group    
nataliya.tkachenko@radissonhotels.com   

ABOUT RADISSON HOTEL GROUP 
 
Radisson Hotel Group is a rapidly expanding international hotel group, operating in EMEA and APAC with more than 1,580 hotels in operation and under development in +100 countries. The Group’s overarching brand promise is Every Moment Matters with a signature Yes I Can! service ethos. 
 
The Radisson brand portfolio includes Radisson Collection, art’otel, Radisson Blu, Radisson, Radisson RED, Radisson Individuals, Park Plaza, Park Inn by Radisson, Country Inn & Suites by Radisson, and Prize by Radisson — brought together under one commercial umbrella brand, Radisson Hotels.  
 
Radisson Rewards is Radisson Hotel Group’s loyalty program, which delivers an elevated experience that makes Every Moment Matter, counting more than 24 million members. As the most streamlined program in the sector, members enjoy exceptional advantages and can access their benefits from day one across a wide range of hotels in Europe, Middle East, Africa, and Asia Pacific. 
  
Radisson Meetings provides tailored solutions for any event or meeting, including hybrid solutions placing guests and their needs at the heart of its offer. Radisson Meetings is built around three strong service commitments: Personal, Professional, and Memorable, while delivering on the brilliant basics and being uniquely Carbon Compensated.  
 
At Radisson Hotel Group, we care for people, communities, and planet and aim to be Net Zero by 2050 based on the approved Science Based Targets. With unique solutions such as carbon-compensated Radisson Meetings, we make sustainable hotel stays easy. To facilitate sustainable travel choices, all our hotels are becoming verified on Hotel Sustainability Basics. 
 
The health and safety of guests and team members remain a top priority for Radisson Hotel Group. All properties across the Group’s portfolio are subject to health and safety requirements, ensuring we always care for our guests and team members. 
 
For more information, visit our corporate website. Or connect with Radisson Hotels on: 
 
LinkedIn | TikTok | Instagram | Facebook | YouTube | WhatsApp | X 
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