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Brussels, 19 January 2026

Radisson Blu Launches ‘Detours’ to Redefine the City Break for Travelers 

Modern travelers are no longer satisfied with ticking off tourist hotspots. Instead, they’re seeking authentic experiences that connect them to the culture, rhythm, and everyday life of the cities they visit. Responding to this shift, Radisson Blu, the upper-upscale brand from Radisson Hotel Group, has unveiled ‘Blu Detours’, a new initiative to help guests explore destinations differently. 

From curated running routes and cycling trails to insider neighborhood guides to partnerships with local creators, Blu Detours invites travelers to step off the beaten path and discover the soul of each city. It’s a fresh take on the city break at a time when travelers are craving depth, discovery and a sense of place. 

Two Ways to Detour
Whether travelling for business or leisure, Blu Detours provides inspiration and creative routes through two concepts: Active Detours and City Detours.

· Active Detours: Running routes and outdoor activities that combine physical activity with destination discovery. Routes are designed to pass key landmarks and lesser-known areas, allowing guests to integrate exploration into their daily routine. 

· City Detours: Self-guided itineraries focused on walking and neighborhood exploration. These routes highlight local cafés, markets, independent shops, and cultural areas that reflect everyday city life.

“Every destination has its own rhythm and story,” says Cristina Serra, Global Senior Vice President, Brand & Experience, Customer and Marketing Strategy at Radisson Hotel Group. “Blu Detours invite guests to go beyond the ordinary, to connect and discover that uniqueness. It’s about moving with purpose, embracing local life and truly feeling the difference.”

Detours across Europe
Perusing the historic streets of Edinburgh: Run, ride and discover (Active Detour) and Scottish Summer Stories by @Travelmonster.nl (City Detour)

At Radisson Blu Hotel, Edinburgh City Centre make use of the hotel’s central location on the Royal Mile. Guests can follow running and walking routes that pass landmarks such as Edinburgh Castle, Holyrood Palace, and Arthur’s Seat. City Detours introduce guests to lesser-known streets, independent shops, and local cafés, offering an alternative view of the city beyond major tourist routes.

Exploring Lanzarote’s landscape: Tee-off, trek & pedal (Active Detour)
Guests visiting Radisson Blu Resort, Lanzarote can access Blu Detours centered on outdoor activity and nature. The resort is located close to two 18-hole golf courses, well-known volcanic hiking routes, and coastal cycling paths connecting Costa Teguise, Arrecife, and surrounding areas. On-site bike rentals and route recommendations support guests looking to explore the island through physical activity.

Experience Bergamo’s soul beyond the map: Walk, wander and eye in wonder (City Detour)
Radisson Blu Hotel, Bergamo ChorusLife offers City Detours focused on walking-based exploration. Guests are invited to step beyond the guidebook and uncover Bergamo’s historic areas such as Città Alta, Piazza Vecchia and panoramic viewpoints, as well as local artisan shops and quieter residential neighborhoods.

Slow down and savor Lyon: Sit and watch the world go by @danjdickman featuring @winedinecaroline (City Detour)
At Radisson Blu Hotel, Lyon, perched high in the landmark Tour Part‑Dieu – Blu Detours focus on the city’s cultural and culinary heritage. Suggested routes include Vieux Lyon’s historic traboules, Parc de la Tête d’Or, and traditional bouchons, all easily accessible from the hotel’s location. 

An invitation to explore differently
Radisson Blu’s Detours encourage guests to slow down, move with purpose, and connect more deeply with their surroundings. The initiative is expanding across Radisson Blu properties globally, making it accessible to travelers everywhere. 

Discover more at Radisson Blu Travel Inspiration.
For high resolution pictures, click here. 
***
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ABOUT RADISSON HOTEL GROUP 
Radisson Hotel Group is a rapidly expanding international hotel group, operating in EMEA and APAC with more than 1,580 hotels in operation and under development in +100 countries. The Group’s overarching brand promise is Every Moment Matters with a signature Yes I Can! service ethos. 
The Radisson brand portfolio includes Radisson Collection, art’otel, Radisson Blu, Radisson, Radisson RED, Radisson Individuals, Park Plaza, Park Inn by Radisson, Country Inn & Suites by Radisson, and Prize by Radisson — brought together under one commercial umbrella brand, Radisson Hotels.  
Radisson Rewards is Radisson Hotel Group’s loyalty program, which delivers an elevated experience that makes Every Moment Matter, counting more than 24 million members. As the most streamlined program in the sector, members enjoy exceptional advantages and can access their benefits from day one across a wide range of hotels in Europe, Middle East, Africa, and Asia Pacific. 
Radisson Meetings provides tailored solutions for any event or meeting, including hybrid solutions placing guests and their needs at the heart of its offer. Radisson Meetings is built around three strong service commitments: Personal, Professional, and Memorable, while delivering on the brilliant basics and being uniquely Carbon Compensated.  
At Radisson Hotel Group, we care for people, communities, and planet and aim to be Net Zero by 2050 based on the approved Science Based Targets. With unique solutions such as carbon-compensated Radisson Meetings, we make sustainable hotel stays easy. To facilitate sustainable travel choices, all our hotels are becoming verified on Hotel Sustainability Basics. 
The health and safety of guests and team members remain a top priority for Radisson Hotel Group. All properties across the Group’s portfolio are subject to health and safety requirements, ensuring we always care for our guests and team members. 
For more information, visit our corporate website. Or connect with Radisson Hotels on: 
LinkedIn | TikTok | Instagram | Facebook | YouTube | WhatsApp | X 

ABOUT RADISSON BLU
Radisson Blu is an upper upscale hotel brand that delivers meaningful and memorable experiences in stylish spaces. Characterized by attention to detail and the Yes I Can! service philosophy, Radisson Blu hotels are designed to make an unforgettable difference by anticipating travelers’ needs through carefully curated touchpoints. Radisson Blu hotels can be found in major cities, key airport gateways, and leisure destinations. Guests and professional business partners can enhance their experience with Radisson Blu by participating in Radisson Rewards, an international loyalty program offering exceptional benefits and rewards. 
Radisson Blu is part of the Radisson family of brands, which includes Radisson Collection, art’otel, Radisson, Radisson RED, Radisson Individuals, Park Plaza, Park Inn by Radisson, Country Inn & Suites by Radisson, and Prize by Radisson — brought together under one commercial umbrella brand, Radisson Hotels.  
For reservations and more information, visit our website. Or connect with Radisson Blu on: 
LinkedIn | TikTok | Instagram | Facebook | YouTube | WhatsApp | X
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