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Brussels/Nanjing, 30 April 2026

Radisson Blu Hotel Nanjing South New Town offers guests a new way to experience Nanjing’s Emerging City Center 
Jin Jiang Radisson Hotels announces the grand opening of Radisson Blu Hotel Nanjing South New Town, the flagship property of the Radisson Blu brand in Nanjing. Marking an important milestone in the brand’s strategic expansion across the Yangtze River Delta, the hotel is located in South New Town, one of the city’s most dynamic urban districts. 
Supported by the area’s rising business profile and growing role as a hub for international exchange, the hotel brings together Radisson Blu’s signature “Yes I Can!” service philosophy with the cultural character of Nanjing, creating a new benchmark for business travel that combines global standards with a strong sense of place. 
In the Heart of Nanjing's New Urban Center
As Nanjing’s new core urban center, South New Town is being developed as a hub forhigh-end business and global exchange and is steadily becoming an important showcase of the city’s strength and openness. Invested in and constructed by Nanjing South New Town Development and Construction (Group) Co., Ltd. and its subsidiary, Nanjing South New Town Exhibition Center Development Co., Ltd., the hotel is located within the Sino-Finnish Cooperation and Exchange Center in the core area of South New Town. Integrating exhibition, office, and exchange functions, this urban complex is guided by the principles of openness, low-carbon development, and sustainability, and is becoming an important platform linking Nanjing with the world. 

Guest Rooms Inspired by Local Heritage
Ideally located near several major rail transit lines, the hotel offers convenient access to key commercial districts and major transportation hubs. Its 300 guestrooms and suites draw inspiration from Dajiaochang’s century-old aviation heritage and the cultural imagery of Nanjing, interpreting modern living spaces through a contemporary design language. Selected rooms offer views of the Xiangshui River and urban cultural landmarks, as well as sweeping vistas of South New Town’s skyline, creating a tranquil retreat amid the city’s vibrancy. 

Versatile Meeting & Event Spaces
The hotel offers approximately 4,300 square meters of versatile meeting and banquet space, including three spacious pillarless main ballrooms measuring 1,400 square meters, 1,650 square meters, and 570 square meters, as well as nine flexible multifunctional halls. All venues are equipped with advanced audiovisual systems and supported by professional event services, making the hotel well suited for international conferences, high-level forums, corporate annual meetings, and large-scale banquets, while accommodating a wide range of event formats and settings. 

A Culinary Journey Across Four Venues
The hotel features four dining and social venues to meet guests’ culinary and social needs. Aurora All-Day Dining Restaurant presents the character of Nanjing through a modern design approach. Guided by the philosophy of “Eastern essence, global expression,” the culinary team offers a breakfast menu infused with local flavors, allowing guests to enjoy authentic tastes of Nanjing from the start of the day. Ling Yun Chinese Restaurant specializes in Huaiyang and fusion cuisine and features 16 private dining rooms, making it an ideal venue for business dining and a variety of gatherings. Kuksa Lobby Lounge, named after the traditional Finnish wooden cup “Kuksa,” together with the approximately 4,000-square-meter Rock Terrace, offers additional possibilities for social occasions and events. 

Wellness Facilities for the Modern Traveler
In addition, the hotel features a well-equipped Fitness Center, indoor temperature-controlled Swimming Pool, and Spa Center, supporting the wellness needs of frequent business travelers and helping guests stay refreshed and energized throughout their stay. 

Mao Xiao, Chief Executive Officer, Jin Jiang Radisson Hotels, said: "Nanjing is a city where history and innovation live side-by-side, and we wanted our new home in South New Town to reflect that. By opening our doors here, we’re creating a space where local culture meets global hospitality. We want to be the heartbeat of this new district, helping Nanjing welcome the world with the warmth and professionalism it’s known for. This hotel, with its unique aviation-themed design, aims to give our guests a modern, authentic taste of Nanjing’s unique heritage".

Zhou Zhenguo, General Manager of Radisson Blu Hotel Nanjing South New Town, added: “We are honored to introduce the Radisson Blu brand to South New Town, a dynamic and fast-growing district. Guided by the core concept of “Feeling the difference”, the hotel integrates Nanjing’s local culture and contemporary aesthetics into every aspect of the guest experience, from spatial design and functional planning to personalized service. We look forward to providing every guest with an efficient and comfortable stay, making each visit a memorable part of their time in Nanjing.” 

The official opening of Radisson Blu Hotel Nanjing South New Town strengthens the region’s business travel and MICE infrastructure, while further enhancing South New Town’s capacity for international hospitality as a new urban center. Going forward, the hotel will leverage its international service standards and strategic location to continuously support the region’s evolving business ecosystem, ushering in a new chapter of quality hospitality at the intersection of Nanjing’s rich heritage and modern urban development. 

Whether visiting for an international summit or a weekend of cultural discovery, Radisson Blu Hotel Nanjing South New Town offers guests a sophisticated gateway to the best of Nanjing.

For bookings and hotel details, visit Radisson Blu Hotel, Nanjing South New Town on RadissonHotels.com

Download high-resolution images of Radisson Blu Hotel, Nanjing South New Town here
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ABOUT RADISSON HOTEL GROUP 
 
Radisson Hotel Group is a rapidly expanding international hotel group, operating in EMEA and APAC with more than 1,600 hotels in operation and under development in +100 countries. The Group’s overarching brand promise is Every Moment Matters with a signature Yes I Can! service ethos. 
 
The Radisson brand portfolio includes Radisson Collection, art’otel, Radisson Blu, Radisson, Radisson RED, Radisson Individuals, Park Plaza, Park Inn by Radisson, Country Inn & Suites by Radisson, and Prize by Radisson — brought together under one commercial umbrella brand, Radisson Hotels.  
 
Radisson Rewards is Radisson Hotel Group’s loyalty program, which delivers an elevated experience that makes Every Moment Matter, counting more than 27 million members. As the most streamlined program in the sector, members enjoy exceptional advantages and can access their benefits from day one across a wide range of hotels in Europe, Middle East, Africa, and Asia Pacific. 
  
Radisson Meetings provides tailored solutions for any event or meeting, including hybrid solutions, placing guests and their needs at the heart of its offer. Radisson Meetings is built around three strong service commitments: Personal, Professional, and Memorable, while delivering on the brilliant basics and being uniquely Carbon Compensated.  
 
At Radisson Hotel Group, we care for people, communities, and planet and aim to be Net Zero by 2050 based on the approved Science Based Targets. With unique solutions such as carbon-compensated Radisson Meetings, we make sustainable hotel stays easy. To facilitate sustainable travel choices, all our hotels are becoming verified on Hotel Sustainability Basics. 
 
The health and safety of guests and team members remain a top priority for Radisson Hotel Group. All properties across the Group’s portfolio are subject to health and safety requirements, ensuring we always care for our guests and team members. 
 
For more information, visit our corporate website. Or connect with Radisson Hotels on: 
 
LinkedIn | TikTok | Instagram | Facebook | YouTube | WhatsApp | X 
 
ABOUT RADISSON BLU 
 
Radisson Blu is an upper upscale hotel brand that delivers meaningful and memorable experiences in stylish spaces. Characterized by attention to detail and the Yes I Can! service philosophy, Radisson Blu hotels are designed to make an unforgettable difference by anticipating travelers’ needs through carefully curated touchpoints. Radisson Blu hotels can be found in major cities, key airport gateways, and leisure destinations. Guests and professional business partners can enhance their experience with Radisson Blu by participating in Radisson Rewards, an international loyalty program offering exceptional benefits and rewards. 
 
Radisson Blu is part of the Radisson family of brands, which includes Radisson Collection, art’otel, Radisson, Radisson RED, Radisson Individuals, Park Plaza, Park Inn by Radisson, Country Inn & Suites by Radisson, and Prize by Radisson — brought together under one commercial umbrella brand, Radisson Hotels. 
For reservations and more information, visit our website. Or connect with Radisson Blu on: 
 
LinkedIn | TikTok | Instagram | Facebook | YouTube | WhatsApp | X
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